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Abstract: This study explores the Potaxie, Fifes, and Tilinx subcultures on TikTok, examining their
origins, characteristics, and cultural significance. Originating from a viral video in 2020, the Potaxie
subculture emerged within the Spanish-speaking LGBTQ+ community and evolved to symbolise
inclusivity and gender equality. Potaxies use vibrant aesthetics influenced by Japanese and Korean
pop culture to express their identities and resistance. In contrast, Fifes, associated with cisgender
heterosexual men, embody traditional patriarchal values, often sexist and homophobic, creating a nar-
rative of resistance between the groups. The Tilinx, symbolic descendants of the Potaxies, are inspired
by ballroom culture and drag houses, with “Potaxie mothers” continuing the fight for inclusion and
diversity. Using a mixed-methods approach, including quantitative analysis through the TikTok API
and qualitative content analysis via MAXQDA and Python, this study provides a comprehensive
understanding of the subculture that accumulates over 2.3 billion interactions. The findings highlight
how TikTok serves as a platform for identity construction, cultural resistance, and the redefinition
of social norms. Additionally, the study examines how digital platforms mediate intersectional
experiences, favouring certain types of content through algorithms, and how participants navigate
these opportunities and constraints to express their intersecting identities. The implications for
communication strategies, youth policies, educational plans, and research on the commercialization
of these subcultures are profound, offering insights into the transformative potential of social media
in shaping contemporary cultural and social narratives.
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1. Introduction

The digital era has radically transformed the landscape of cultural expression and
community formation. Platforms such as TikTok have played a crucial role in these changes,
emerging as dominant spaces where various subcultures thrive and interact. Among these
subcultures, the Potaxies, Fifes, and Tilinx offer a fascinating study of digital identity,
resistance, and community dynamics.

The term “Potaxie” gained popularity from a viral TikTok video in 2020, where Cristina
Gonziélez, a Puerto Rican woman, humorously referred to avocados as “potaxio”. This term
was quickly adopted by the LGBTQ+ community in Spain, Mexico, Colombia, Venezuela,
and beyond, evolving into “Potaxie” to incorporate an inclusive suffix in Spanish.

The Potaxie subculture is defined by its vibrant and visually dynamic aesthetics,
which draw heavily from the pop cultures of Japan and Korea. It also demonstrates a
strong commitment to advancing gender equality and advocating for LGBTQ+ rights. This
subculture serves as a creative and inclusive space where its members embrace diverse
expressions of identity, reflecting a progressive stance on social issues [1]. The fusion of
these aesthetic and political elements makes Potaxies a unique digital community that
challenges conventional norms and fosters inclusivity.

The rise in the Potaxie subculture mirrors the emergence of other notable subcultures
that have found their place and flourished through social media. For example, the Gothic
subculture, which began in the late 1970s and 80s, experienced a resurgence and new
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interpretations on platforms like MySpace and later Instagram, where aesthetics, music,
and fashion could be widely shared. Similarly, the vaporwave movement, which began
as an internet meme genre in the early 2010s, used platforms like Tumblr and YouTube to
cultivate a global following through its distinctive visuals and retro-futuristic music.

Typically composed of cisgender heterosexual men who play the video game FIFA, Fifes
symbolise traditional patriarchal values and are often perceived as sexist, homophobic, and
misogynistic. This group is also frequently associated with bullying and cyberbullying be-
haviours, particularly targeting members of more inclusive and progressive subcultures, such
as Potaxies. The dynamics of online harassment often manifest in the form of cyberbullying,
where Fifes, adhering to conventional gender roles and values, engage in hostile actions against
those who challenge or differ from their worldview [2]. This aligns with broader patterns of
digital abuse where toxic masculinity is often expressed through online platforms, fostering
environments where marginalised groups become targets of harassment.

This dynamic establishes a narrative of resistance and opposition between the two
groups, reflecting broader social tensions and ideological conflicts. Moreover, the Tilinx,
regarded as the symbolic “children” of the Potaxies, draw inspiration from ballroom culture
and the tradition of drag houses. Their name, derived from an Argentine meme about a
boy named Tilin, represents the next generation within the Potaxie subculture, continuing
the fight for inclusion and diversity.

The tension between idealised images and reality is prominently displayed through so-
cial media influencers [3]. Drawing on Bandura’s [4] social cognitive theory and Festinger’s
social comparison theory, which has previously been applied to analyse the relationship
between media exposure and body image perception [5], it is plausible to argue that the
content shared by influencers significantly shapes their followers’ body image construc-
tion [6,7]. The essence of this influence lies in the fact that, within the influencer universe,
all content revolves around a central figure, whose physical appearance becomes crucial
for community building, according to the concept of media opinion leadership [6].

Additionally, considering the commercial purposes behind some influencer-generated
content, concerns about their impact become even more amplified. The commercial appeal
of influencers is undeniable: despite a 23% drop in advertising investment in Spain in 2022,
influencer marketing saw notable growth [8]. Previous research [9-12] has shown that
exposure to influencer content can negatively affect users’ body satisfaction, but it is also
important to recognise the potential positive effects. For example, Durau et al. [13] found
that fitness influencer content can effectively promote physical activity among followers.
At the same time, Dohnt and Tiggemann [14], and Orth and Robins [15], highlighted that
the aim of these profiles is to inspire self-care movements and healthy self-esteem.

To understand contemporary digital subcultures, it is essential to explore their origins
and evolution. In the post-World War II context of the 1950s and 1960s, youth subcultures
emerged with significant force. Movements such as the beatniks and hippies in the United
States, and the mods and rockers in the United Kingdom, represented cultural resistances
to established norms while seeking new identities [16]. The beatniks focused on literary
self-expression and rejection of materialism, while the hippies advocated for peace, love,
and communal living [17,18]. In the UK, mods, known for their stylish clothing and affinity
for soul and R&B music, contrasted with the rockers, who adopted a rebellious aesthetic
inspired by rock and roll [19,20].

During the 1970s and 1980s, subcultures such as punk and hip-hop emerged as forms of
resistance to economic crises and social exclusion. Punk, with its DIY ethos and aggressive
style, challenged the status quo through music and fashion [19]. In a different context, but
with an equally rebellious spirit, hip-hop emerged in the Bronx as an expressive outlet for
African American and Latino youth. This subculture used rap, graffiti, and breakdancing
to comment on and resist social and racial injustices [21,22].

The arrival of the internet in the 1990s began to dramatically transform the dynamics of
youth subcultures. Access to information and global communities allowed young people to
connect and share ideas beyond geographical barriers [23]. This digital connectivity facilitated
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the formation of transnational identities and communities, expanding the reach and influence
of subcultures. Platforms such as discussion forums, and later social media, provided new
spaces for self-expression and collective organisation [24]. This reconfiguration of traditional
subcultural interaction gave rise to emerging cultural phenomena that continue to evolve in the
21st century. The internet has played a crucial role in amplifying subcultural voices, allowing
them to influence broader cultural narratives in unprecedented ways [25].

In the 2000s, the expansion of social media platforms like MySpace, YouTube, and later
Facebook facilitated the emergence of new digital subcultures. These platforms enabled the
creation and diffusion of user-generated content, allowing the formation of new youth identities.
MySpace, for example, became a hub for musical subcultures, while YouTube provided a
platform for diverse content creators to build communities around shared interests [24,26]

The 2010s marked a new phase in the evolution of youth subcultures with the emer-
gence of platforms like Instagram, Snapchat, TikTok, and Discord. These platforms not
only supported the creation and sharing of content but also fostered the formation of
communities around memes, viral videos, and shared aesthetics. Instagram and Snapchat
introduced visual storytelling and ephemeral content, which became central to identity
performance for younger generations [27]. TikTok’s algorithm-driven content delivery
system allowed for rapid viral dissemination, making it fertile ground for new subcultural
trends [28]. Discord facilitated community building through topic-specific servers, allowing
users to engage in real-time communication [29]. These developments have significantly
influenced how youth subcultures form, interact, and evolve in the digital age, highlighting
the role of social media in shaping contemporary cultural landscapes.

Today, some digital subcultures, like Potaxies and Tilinx, use digital tools to organise,
mobilise, and spread their messages of equality and inclusion. Platforms like TikTok and
Discord facilitate these efforts by providing spaces for community building and activism,
as seen during significant social movements like #MeToo and Black Lives Matter [30,31].
These digital subcultures, by promoting values of inclusivity and social justice, offer a
model for how institutions can address issues of diversity and equity.

In the current context, studying digital subcultures is crucial due to the dominant
role social media play in everyday life. These platforms not only facilitate the creation
and diffusion of subcultural identities and communities but also act as spaces of cultural
resistance and redefinition of social norms. Understanding these dynamics allows us to
appreciate the profound impact they have on identity formation, social interaction, and
the shaping of contemporary cultural discourses, highlighting the importance of these
subcultures in the transformation of digital society.

2. Research Hypotheses

Although grounded theory typically does not rely on predefined hypotheses, we have
opted to include them in this study to align with the specific objectives of our research.
These hypotheses serve as guiding constructs that allow us to explore the nuanced dy-
namics of identity formation, cultural resistance, and algorithmic influence within TikTok
subcultures. They are not intended to constrain the inductive nature of our qualitative
approach but rather to complement it by providing a framework for integrating theoretical
insights with empirical observations. This approach reflects a pragmatic adaptation to the
interdisciplinary scope of our study, where grounded theory is enriched with elements of
deductive inquiry to address the complexity of digital subcultures.

Based on our objectives to investigate the identity formation processes, cultural dy-
namics, and the role of TikTok’s algorithm in shaping subcultural interactions, we propose
the following hypotheses:

Hypothesis 1. Emerging subcultures such as Potaxie and Fifes on TikTok exhibit unique identity
markers—such as specific aesthetics, language, and behaviours—that reinforce group boundaries,
providing insights into new modes of identity formation among youth in digital spaces and high-
lighting the relevance of social identity theory.
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Hypothesis 2. The visibility and interaction patterns of these subcultures are shaped by TikTok's
algorithm, which selectively promotes content based on engagement metrics—a phenomenon that may
also occur on other platforms such as YouTube, Instagram, and Twitch. This selective promotion has
the potential to amplify particular values within these subcultures, highlighting the algorithm’s role in
shaping the cultural influence and reach of emerging youth communities online. However, our research
focuses specifically on TikTok and does not examine algorithmic effects on these other platforms.

Hypothesis 3. The Potaxie subculture’s focus on inclusivity and self-deprecating humour represents
a shift towards anti-normative social values that challenge traditional norms, particularly in Spanish-
speaking communities. This shift has implications for social scientists, educators, and policymakers as it
reflects new youth priorities and cultural dynamics that influence identity, inclusivity, and social cohesion.

These hypotheses guide the subsequent analysis, allowing us to investigate the nu-
anced dynamics of identity, resistance, and algorithmic impact within TikTok subcultures.

3. Method

Our study uses a mixed-methods approach to explore the Potaxie, Fifes, and Tilinx
subcultures, combining both quantitative and qualitative analyses. For the quantitative
data, we utilised the TikTok API to analyse metrics such as views, “likes”, comments, and
shares associated with specific hashtags, identifying trends and geographical distribution.
To collect data from TikTok, we obtained access to TikTok’s Research API, a resource
that provides authorised academic researchers with tools to gather publicly available
data. The application process required us to create a TikTok for Developers account
with our university-affiliated email and submit a detailed application, which included
a comprehensive research proposal outlining the study’s objectives, methodology, and
expected outcomes. Additionally, we provided an endorsement letter from our university,
along with a signed code of ethics from our institution’s Ethics Committee, ensuring
adherence to data privacy and ethical standards. TikTok’s review process typically takes
four weeks; in our case, approval was granted without the need for additional information.

We used QGIS to create a map that visualises the impact of these subcultures across
different countries.

Qualitative data were gathered through content analysis, examining themes, nar-
ratives, and aesthetics in user-generated videos. This helps to understand how these
subcultures build and express their identities [32,33]. Our methodology combines quantita-
tive metrics with qualitative insights to capture the dynamics of online communities [34,35].
Grounded theory techniques ensure a comprehensive analysis of the qualitative data [36].

Research Questions:

1.  What are the central characteristics and values of the Potaxie and Fife subcultures,
and how do they use TikTok to build their identities?

2. How do these subcultures resist or conform to dominant cultural norms, and what
impact do they have on cultural trends and discourses on TikTok?

Since July 2023, we have conducted digital ethnography on social media, observing
dynamics, language, and cultural practices within the Potaxie and Fife communities. For
video selection, we used the TikTok API to collect a dataset of 165,000 videos tagged
with the hashtags #Potaxie, #Fifes, #Tilinx, #Floptropic, and #Puchaina, gathered between
July 2023 and July 2024. From this dataset, we performed stratified sampling to select
2506 videos, ensuring equitable representation of each hashtag and various demographic
characteristics. Subsequently, 200 videos were chosen for detailed qualitative analysis
in MAXQDA. Selection criteria included thematic relevance, content diversity (gender,
sexuality, activism, humour, and cultural critique), popularity as measured by the number of
views and “likes”, and geographical representation. This approach allowed for a thorough
analysis of the narratives, aesthetics, and identity dynamics present in the videos, providing
a deep understanding of how these digital subcultures express themselves and evolve
on TikTok.
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Also using grounded theory [37], we conducted a thematic analysis, aligned with
queer [38] and feminist methodologies that prioritise marginalised voices [39]. We con-
ducted informal interviews with Potaxie influencers and users to understand their motiva-
tions and experiences.

The dataset analysed in this study focuses on specific hashtags that represent distinct
subcultural identities on TikTok. The hashtags selected for analysis—#Potaxie, #Puchaina,
#Fife, #potaxies, and #tilinx—were those submitted in our application to TikTok for Research
API access, ensuring our data collection adhered to the approved parameters. These
hashtags are documented in detail in the dataset file “TikTok Video’s Quantitative Analysis”,
with the “code table” on page 1 listing each hashtag and page 2, “Video Metrics”, presenting
engagement metrics. This alignment with TikTok’s approval criteria reinforces the study’s
commitment to transparency and replicability in social media research. In accordance
with our agreement with TikTok, we did not commit to providing an open-access dataset;
instead, we ensured full compliance with ethical standards, including data privacy and
confidentiality, with all data made available in anonymized form through a secure link.

All study data are available at https://doi.org/10.6084/m9.figshare.26362672. After
obtaining TikTok’s approval, we used Python PykTok to collect data from videos with the
hashtags #Potaxie, #Fifes, #Tilinx, #Floptropic, and #Puchaina, resulting in 165,000 videos
analysed between July 2023 and July 2024. The scatterplot shows the relationship between
“likes” and views for the hashtags #potaxies, #fifes, and #puchaina.

4. Results

All study data, including code tables, videos, metrics, and analyses, are available at:
https://doi.org/10.6084/m9.figshare.26362672. This repository enhances transparency and
facilitates further research on the Potaxie subculture. After receiving TikTok’s approval, we
used the Python PykTok module to collect data from videos tagged with #Potaxie, #Fifes,
#Tilinx, #Floptropic, and #Puchaina, resulting in a dataset of 165,000 videos analysed between
July 2023 and July 2024. This data collection process adhered strictly to the methodological
framework outlined in the study, with each data point—such as engagement metrics and
thematic categorizations—directly stemming from the structured approach and tools employed
(e.g., Python PykTok for data extraction and MAXQDA for thematic analysis).

From this comprehensive dataset, 200 videos were selected from a focused sample of
2506 for detailed quantitative analysis, examining metrics such as views, comments, “likes”
per hashtag, geographic distribution, and language. Videos were classified by theme (e.g.,
music, dance, storytelling, humour, and advertisements) and represented contributions
from 134 unique creators, demonstrating the methodological consistency in categorising
and analysing subcultural expressions on TikTok.

The boxplot (Figure 1) summarises the distribution of “likes” and views of a reference
word (hashtag): #Potaxie; #Fife; #Puchaina. Further details are available at: https://doi.
org/10.6084/m9.tigshare.26362693 (p. 1).

Box Plot of Likes by Hashtag Box Plot of Views by Hashtag

1x1%6 1x1°7

25 3.0
20 25
20

15
3 15

1.0
1.0

05
05

0.0 0.0

Likes
Views

Potaxie Fife Puchaina Potaxie Fife Puchaina

Figure 1. Boxplot of “Likes” vs. views by Hashtag.
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Additionally, a scatterplot (Figure 2) displays the relationship between “likes” and
views for #Potaxie, #Fifes, and #Puchaina, revealing high variability in “likes” for videos
with similar view counts. This finding highlights that user engagement is influenced by
factors beyond view count alone, such as content quality and interaction style.
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Figure 2. Scatterplot of the distribution and correlation between “Likes” and views by hashtag.

Geographical data (Figure 3) show that video creators using these hashtags predomi-
nantly come from Spanish-speaking regions, with Mexico accounting for 45%, Spain 15%,
Colombia 12%, Argentina 11%, and Chile 10%, while the United States contributes 5%.
The remaining videos are from other Latin American countries. The language analysis
revealed that 97.8% of these videos are in Spanish, underscoring the subculture’s strong
connection to Spanish-speaking communities. This regional focus supports the concept of
‘glocalization,” where local cultural expressions adapt to global platforms.

10 % 20 % 30 % 40 % 50 %

Percentage of videos per country

Figure 3. Geographical distribution of videos.

An engagement timeline (Figure 4) illustrates a stable trend in views (around 1.4 bil-
lion) and likes (approximately 700 million) from July 2023 to June 2024. This stability
suggests that, while Potaxie content consistently attracts a large audience, the “likes” metric
reflects variable levels of user interaction, possibly influenced by content style and its
resonance with specific audiences.
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Figure 4. Timeline of engagement metrics over time (July 2023-June 2024).

The analysis also reveals a notable trend in collaborative videos across subcultures,
where users from different countries engage through shared hashtags, promoting intercul-
tural exchange. The Potaxie community, in particular, uses #fifes as humorous counter-
content, which introduces a playful dynamic to subcultural interactions. Brand collabora-
tions are also prominent, emphasising the commercial appeal of these digital subcultures
and their impact on consumer behaviour [27].

Our focused analysis of the 200 videos highlights the Potaxie subculture’s prevalence,
with an average of 70,000 “likes” per video. This popularity underscores Potaxie’s influence
among Spanish-speaking users, indicating a growing subcultural movement. Qualitative
analysis complements these quantitative insights by exploring the unique aesthetics, iden-
tity construction, and social norms within Potaxie. This transition to qualitative analysis
deepens the narrative, showcasing how Potaxie content both aligns with and challenges
established societal expectations.

Figure 5 shows the most frequently mentioned keywords, illustrating recurring themes
within the Potaxie, Fifes, and Tilinx subcultures. A complete breakdown is available at https:
/ /doi.org/10.6084/m9.figshare.26362693 (accessed on 24 July 2024) (pp. 5-6). All coded data,
raw metrics, and Python scripts used in the analysis are accessible at https://doi.org/10.6084/
m9.figshare.26362960 (accessed on 24 July 2024).
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Alérgico a servir 20 (4.35%)

slay 1 40 (8.70%)
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Diosa A | 60 (13.04%)

0 10 20 30 40 50 60 70
Mentions

Figure 5. Mentions of keywords and their percentages.
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Figure 6 provides examples of Potaxie content, demonstrating how humour, memes,
and cultural references help construct a distinctive identity that celebrates imperfection.
This approach contrasts with the idealised image culture of platforms like Instagram.
Being part of the “Flop Tropika” aesthetic, this self-deprecating humour illustrates the
subculture’s commitment to diversity and resistance against unrealistic portrayals.

Figure 6. Examples of Potaxie subculture content on TikTok.

These subcultures embrace a tropical aesthetic and self-deprecating humour, celebrat-
ing imperfection and the “loser” identity. Through memes and digital content, they create
a unique identity that rejects the aspirational ideals often associated with Millennials and
Generation X, signalling a shift in generational values. Flop Tropika serves as cultural
resistance, challenging social norms and promoting inclusivity [27], aligning with the global
shift towards authenticity across regions.

This generational divide is further illustrated in Figure 7, which contrasts Millennial
and Generation Z content. Millennial posts often feature polished, aspirational content,
while Gen Z’s, exemplified by Potaxie, emphasise authenticity, spontaneity, and embracing
imperfection as part of digital identity. This shift reflects evolving social media values and
user engagement strategies across generations [25].

A\

kyliejeraa . ) lasverdunch
Seguir

Audio no disponible “/

ON0OyvY nioQayvy . A

Figure 7. Millennial Generation post (left) vs. Gen Z post (right).
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Our analysis reveals distinct patterns in content creation, engagement metrics, and
cultural expressions within these subcultures, affirming TikTok as a space for identity
formation and resistance to social norms. By combining quantitative metrics and qualitative
narratives, we gain a holistic understanding of the dynamics shaping these communities.
These findings set the stage for a more extensive exploration of broader theoretical and
social implications in the following Section 5.

5. Discussion

The data analysis reveals that TikTok serves as a significant medium for identity
formation and boundary-setting within digital subcultures, particularly among the Potaxie,
Fifes, and Tilinx communities. The Potaxie subculture, characterised by its vibrant aesthetics
and inclusive language, resonates strongly with social identity theory, which posits that
subcultures provide a space for members to assert identity and establish group boundaries.
This is evident in how Potaxies use distinct visual and thematic elements to differentiate
themselves from the more conservative Fife subculture, which often embodies resistance
to these inclusive values. Quantitative data indicate that videos tagged with #Potaxie
and #Tilinx receive significantly higher engagement within Spanish-speaking regions,
suggesting a robust local resonance. This trend aligns with the concept of ‘glocalization” in
cultural theory, wherein global platforms like TikTok support local identity expressions
that reflect regional values and social norms.

The pronounced antagonism between Potaxie and Fife subcultures also highlights
Bourdieu’s theory of cultural capital, as these groups create contrasting identities rooted in
shared but opposing values. These dynamic echoes historical subcultural theories, which
have long interpreted youth cultures as responses to social or cultural conditions. The
Chicago School, for example, viewed subcultures as responses to social disorganisation in
marginalised spaces [40-42], while the Centre for Contemporary Cultural Studies (CCCS)
interpreted them as symbolic acts of resistance to cultural hegemony [42,43]. The Potaxie
and Fife communities reflect this tradition of opposition, mirroring the “urban tribes”
described by Maffesoli in the 1990s: groups marked by fluid identities and a collective
search for belonging in postmodernity [42,44].

However, while traditional theories provide a strong foundation, our findings suggest
the need to expand these frameworks to account for TikTok’s algorithmic influence. As
TikTok actively shapes the visibility of content, it also affects the reach and engagement of
subcultural identities, reinforcing some voices while limiting others. This algorithm-driven
visibility suggests a need for an updated digital subcultural theory that considers how
platform dynamics impact identity construction, maintenance, and the distribution of
cultural capital within online communities. Thus, while Potaxie, Fife, and Tilinx reflect
long-standing patterns of subcultural boundary-setting, the algorithmic forces on TikTok
create a distinct environment where digital identities are both constructed and constrained
by platform mechanics.

These distinct theories highlight how young people negotiate their identity and place
in society, ranging from cultural resistance and adaptation to the creation of new social
spaces. These approaches reflect the complexity of urban tribes and youth cultures, which
emerge globally and then localise.

5.1. Culture of Resistance and Identity Expression in Digital Subcultures

In the contemporary context, digital subcultures have emerged as crucial forms of
cultural resistance and expressions of diverse identities. These subcultures challenge
dominant cultural norms and provide platforms for self-expression and the creation of
communities based on alternative interests and values. Unlike physical urban tribes, digital
subcultures operate globally, connecting young people from different locations who share
social and political concerns [45].

Digital subcultures manifest on online platforms such as forums, social networks,
and virtual communities, where young people can express their identities and challenge
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social norms. According to Valderrama and Jimenez [46], technology has facilitated new
forms of cultural resistance by providing tools for local communities to reinterpret and
adapt technological innovations to their specific contexts. This phenomenon is evident in
how digital subcultures use platforms to create and disseminate content that challenges
hegemonic narratives. For example, social networks, like TikTok and Twitter, enable young
people to question and resist dominant cultural norms through the creation and sharing of
content that reflects their unique experiences and perspectives. Castells [47] emphasises
that the internet and new information technologies have been crucial in forming resistance
movements and creating mutual support networks. However, Wilson [48] points out that
these approaches do not always encompass the emerging global and political forms of
cultural resistance around social issues such as the environment, globalisation, and gender
and racial inequality [49-53].

Identity expression is central to digital subcultures. Communities like the Potaxies
exemplify how online spaces allow individuals to explore and assert their identities in an
environment that celebrates diversity and creativity. McLaren [54] argues that contempo-
rary youth resistance culture fights against capitalist structures that seek to homogenise
identities and suppress diversity. Gitte Stald [55] explores how digital subcultures en-
able young people to articulate their identities in ways that challenge established social
norms. An example is the online LGBTQ+ community, which uses digital platforms to
share experiences, organise events, and mobilise political actions, providing a safe space
for self-expression and identity affirmation [56,57]. The ability to connect with others who
share similar experiences strengthens a sense of belonging and support, which is crucial for
maintaining a positive and resilient identity.

Peter McLaren'’s theory of cultural resistance holds that youth subcultures emerge
as responses to capitalist oppression and exploitation, creating new forms of social and
cultural organisation that challenge established norms. Soler-i-Marti and Carles Feixa [58]
examines how heterogeneous social movements, with diverse economic, social, and cultural
capital, express themselves through different repertoires of protest and opposing discourses,
all of which share a marginal position. This framework applies to digital subcultures, where
online communities not only resist cultural hegemony but also build new identities and
forms of social interaction, often from peripheral positions.

Identity theory suggests that identity construction is a dynamic process that involves
constant negotiation between the individual and the social environment. In digital sub-
cultures, this theory highlights how young people use digital technologies to explore and
affirm their identities, challenging and redefining cultural norms. Valderrama and Jimenez
argue that technological innovations are re-signified by local communities to reflect and
support their own values and goals.

The growth of digital subcultures has significant implications for cultural resistance
and identity expression. In the first decade of the 2000s, Buckingham [59] observed a shift
towards a positive view of technology as liberating for young people, creating a more
creative and democratic generation. Prensky [60] highlighted the differences between
“digital natives” and “digital immigrants” in terms of learning styles and brain structures.
Crovi [61] argued that although young people are considered digitally competent, they
often use technology for private purposes rather than for activism. However, Garcia Galera
et. al. [62] found that a quarter of young people use social media to participate in solidarity
campaigns and social protests, showing a commitment to online civic action. Bennett [63]
observed that social media not only drive ideological and educational transformations
but also impact DIY cultural practices, offering alternative employment opportunities in
economically precarious contexts. As Mina [64] points out, this shift can take communities
from publishing memes to generating social movements.

In our study, we observed that online content creation, such as live broadcasts and
brand collaborations, is crucial for creators. However, the process of creation and how
content is presented are equally important. Critique and advocacy within these spaces
reflect the normalisation of discourses that, while becoming mainstream, remain significant.
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The identity within the Potaxie universe, for example, is not limited to language or
fashion; it seeks to generate a complete culture with its own mythology, social structure, and
political organisation. These online communities offer alternative models of organisation
that challenge dominant structures and promote diversity and inclusion. Digital natives
create identities around digital subcultures that can influence global cultural practices,
as ideas and movements within these spaces can spread quickly and gain international
support. The “generational consciousness” [65] has driven demand in new markets, where
the cultural industry acts as a provider of specific products and experiences for contem-
porary youth. Hebdige [19] argues that subcultures express this consciousness sharply,
existing on cultural margins and being anti-establishment. The cultural industry quickly
adapts to these countercultural movements, evidencing the relationship between youth
and dominant culture.

Pierre Bourdieu’s extensive theory of cultural capital is key to understanding how
individuals accumulate and use capital to gain recognition and power. On social media,
cultural capital is manifested through the creation and curation of content that demonstrates
cultural and technical competence. Goggin [66] highlights that young people use mobile
devices to build and showcase their cultural identity through digital content, gaining
followers and increasing their social and cultural capital.

Social networks reconfigure cultural and social capital. Hwang and Kim [67] show
that social media use enhances social capital, moderating the relationship between network
use and participation in social movements. McEwan and Sobre-Denton [68] introduce the
concept of “virtual cosmopolitanism”, describing how computer-mediated communication
enables the construction of hybrid cultures and the transmission of cultural and social
capital. This is evident in the formation of “third virtual cultures”, where individuals from
different backgrounds create digital communities that transcend cultural borders. In online
fan communities, for example, content creation related to shared interests contributes to
building a cultural identity and recognition within the community. Social networks offer a
horizontal civic space that promotes the participation of those often excluded from public
engagement [69].

Visibility and recognition on social media are linked to the cultural capital that indi-
viduals possess and display. McEwan and Sobre-Denton [68] argue that participation in
digital spaces depends on access to technological resources and cultural skills, which can
create barriers. However, for those who can participate, social networks offer a platform to
amplify their voices and gain recognition.

Goggin’s [66] study shows how young people use mobile technologies to negotiate
and redefine their social relationships, acquiring cultural and social capital. Compared
to Bourdieu’s theory [70], cultural capital on social networks is dynamic and evolving,
continuously adapting and reconfiguring through online interactions. This resonates with
Hannerz’s [71] notion of decontextualised cultural capital, where knowledge and skills are
adapted and used in multiple cultural contexts.

5.2. Intersectionality and Digital Activism

Intersectionality, a central concept in gender studies and critical race theory, refers
to how identity categories (such as gender, ethnicity, social class, and others) intersect
to create systems of discrimination or advantage [72]. In the context of digital activism,
these intersectional identities find new forms of expression and articulation, leveraging
the unique capacities of online platforms to amplify marginalised voices and coordinate
collective efforts [73].

Digital subcultures offer spaces where intersectional identities can be expressed and
made visible in more dynamic and accessible ways than in traditional media. According to
Kaun and Uldam [74], digital activism enables individuals and groups to use digital tech-
nologies to challenge hegemonic narratives and create safe spaces for self-expression and
mutual support. Platforms such as Twitter and Facebook have been crucial for movements
like Black Lives Matter and #MeToo, where experiences of racial and gender discrimination
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are shared and amplified globally, highlighting the intersections between race and gender
in systemic oppression.

Digital activism has been particularly influential in mobilising and organising feminist
movements. Clark-Parsons and Lingel [39] analyse how safe online spaces, such as secret
Facebook groups, provide supportive environments for women and non-binary people
to discuss sensitive topics and coordinate collective actions. Sivitanides and Shah [75]
investigated how these spaces not only allow for the visibility of diverse gender identities
but also facilitate the real-time organisation of campaigns and protests, taking advantage
of the instant mobilisation capabilities offered by digital platforms, as explained by Castillo
de Mesa et. al. [73]

Digital activism also plays a crucial role in the visibility and resistance of marginalised
ethnic identities. Yang [76] highlights how digital platforms allow Chinese activists to
overcome state censorship and organise protest movements. In this context, intersectionality
manifests in how ethnic identities intertwine with political and social struggles, using digital
activism to challenge official narratives and promote social justice [77].

While digital activism offers new opportunities for organisation and protest, it is
also important to recognise the limitations imposed by class inequalities. Sivitanides and
Shah note that access to digital technologies and the ability to use them effectively can be
significantly influenced by economic factors. People from lower social classes may face
barriers to fully participating in digital activism due to a lack of access to suitable devices
and reliable internet connections. This highlights the need for intersectional approaches
that address these inequalities in order to create more inclusive digital activism.

Intersectional identities are not only expressed but also articulated and empowered
within digital subcultures. Marcos Sivitanides and Vivek Shah [75] further discuss how
digital infrastructure enables the coordination of movements on an unprecedented scale,
which is essential for the success of intersectional campaigns that seek to address multiple
forms of oppression simultaneously. Anne Kaun and Julie Uldam [74] argue that digi-
tal activism must be understood in its specific context, taking into account the political,
economic, and social norms that shape its development. This contextualised approach is
crucial to understanding how intersectional identities influence, and are influenced by, the
dynamics of digital activism.

5.3. Aesthetics and Commercialisation of Subcultures

Aesthetic is a central element in the construction of subcultural identities. According
to Hebdige, subcultures use style as a form of symbolic resistance against dominant culture.
This includes choices in clothing, hairstyles, and behaviours that challenge prevailing
aesthetic norms [78]. In the digital context, this resistance is translated into the creation of
profiles and content that reflect a distinctive aesthetic identity. Platforms such as Instagram
and TikTok allow users to express and disseminate their subcultural aesthetics to a global
audience, amplifying both their visibility and cohesion.

Social media has transformed how aesthetics are perceived and valued [78,79]. Kaye,
Chen and Zeng [28] argue that platforms like TikTok have standardised and vulgarised
aesthetic preferences, driven by algorithms that promote popular, yet often superficial,
content. This can lead to the homogenisation of subcultural aesthetics, where individual
differences are smoothed over in favour of broader, more marketable trends. However,
these platforms also offer new avenues for the preservation and dissemination of traditional
cultures, providing a space for diverse aesthetic expressions.

The commercialisation of subcultures is not a new phenomenon, but it has taken on
new dimensions in the digital age. Adorno and Horkheimer’s [80] concept of the “culture
industry” describes how cultural forms are mass-produced and commercialised, losing
their authenticity in the process. In the digital context, this is seen in how subcultures are
exploited by brands and companies to sell products. Fashion brands, for example, often
co-opt subcultural styles to create products that appeal to a broader market.
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As we have observed, subcultural aesthetics have found a conducive space on TikTok
for their proliferation and visibility, especially among young people. According to Helga
Mariel Soto [81], TikTok has propelled the popularity of aesthetics like Dark Academia and
Cottagecore, which function as identity brands for centennials and millennials, combining
stylistic and clothing elements with specific interests and historical inspirations. Melanie
Kennedy [82] highlights that TikTok’s rise during the Coronavirus crisis transformed
teenage bedroom culture, turning these private spaces into public stages of visibility and
evaluation, celebrating youth culture amid the pandemic. Moreover, the popularity of
aesthetics like the e-girl demonstrates how teenage girls dominate the internet today, using
the platform to express themselves and showcase their talents. These subcultural develop-
ments on TikTok not only reflect current content consumption trends but also underscore
the platform’s ability to transform and amplify youth identities in the digital realm [33].

The study by Eggerstedt et al. [84] on facial aesthetics in the age of social media high-
lights how traditional beauty standards adapt to new digital platforms. Influences from
Instagram and other platforms have shaped perceptions of beauty and aesthetics, affecting
both consumers and content creators. This reflects a trend towards the commercialisation
of aesthetics, where individuals modify their appearance to align with popular aesthetic
norms, thereby increasing their visibility and success on commercial platforms. Comparing
these ideas with Walter Benjamin’s [85] theory of aesthetics, we find that the technical
reproducibility of works of art has led to a democratisation of aesthetics, allowing more
people to access and participate in cultural production. However, this same reproducibility
can lead to the loss of the “aura” of the artwork, a phenomenon also observed in the com-
mercialisation of digital subcultures. Authenticity and originality can be compromised when
subcultural aesthetics are co-opted and mass commercialised.

The commercialisation of subcultures has both positive and negative consequences. On
the one hand, it can lead to greater visibility and recognition of these subcultures, providing
resources and platforms for cultural expression. On the other hand, it can result in the dilution
of the subculture’s original values and meanings, reducing it to a mere commercial product.
The co-option of subcultural aesthetics by brands and companies can strip these subcultures
of their subversive power, turning them into just another consumer trend.

5.4. Generational Comparison in Social Media Use

Generational differences in the use of social media between Millennials and Generation
Z reveal significant changes in identity construction, presentation, and the formation of
subcultures. Millennials, born between 1981 and 1996, grew up during a period of digital
transition. This generation adopted platforms like Instagram to curate an idealised image
of themselves. According to Bourdieu, this curation process relates to the accumulation of
cultural capital, where the presentation of an idealised self on visual platforms accumulates
social capital in the digital space. Millennials tend to use beauty filters and meticulously
planned posts to create a polished and aesthetically appealing digital presence, standing
out in a highly visual and competitive environment. This behaviour reflects a desire to
excel in a space where appearance is key to social acceptance and success [86].

In contrast, Generation Z, born from 1997 onwards, shows a preference for authenticity
and imperfection, using platforms like TikTok to share unfiltered moments that reflect their
real lives and genuine identities. Foucault [87] suggests that this preference for authenticity
can be interpreted as resistance to the normative pressures of digital self-presentation.
Generation Z challenges established norms of beauty, gender [88,89], and normativity [90],
redefining what is valued in digital spaces. This approach promotes the deconstruction of
traditional hierarchies and norms, fostering inclusivity and diversity [91].

Dominant society and educational institutions often criticise and demonise these
subcultures due to a lack of understanding and fear of the changes they represent [92,93].
The hyperconnectivity of young people, facilitated by digital technologies, is viewed
with suspicion, despite being a natural adaptation to the digital era [94]. This suspicion
arises from concerns about the impact of digital environments on social structures and
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traditional norms. Potaxies and their symbolic “children”, the Tilinx, with their emphasis
on inclusivity and progressive values, are often seen as disruptive forces challenging
traditional norms. Their language, as being seen in Figure 5, and in its quasi-dictionary
analysis, breaks with traditional language norms. These subcultures advocate for gender
equality, LGBTQ+ rights, and social justice, using digital platforms to promote these
values. In contrast, the Fifes aim to uphold regressive and conservative values, embodying
traditional patriarchal attitudes.

The formative experiences of each generation have also influenced their behaviours
on social media. Millennials came of age during a period of economic prosperity, before
the Great Recession, which shaped their use of social media as platforms for aspiration and
idealised experiences. In contrast, Generation Z grew up during the economic downturn
and has witnessed numerous global crises, instilling in them a sense of realism and prag-
matism in their social media use. This generation not only adapts to new technologies but
also uses them to question and transform existing social structures [95].

Jamie Gutfreund observes that Generation Z values efficiency and personalisation
in their interactions with brands, preferring products that offer practical value and help
achieve personal goals. This generation is more sceptical of traditional advertising and
gravitates towards authentic, unmanipulated content. In contrast, Millennials tend to value
experiences and are willing to pay for products that enhance their cultural and social capital
on digital platforms [96].

According to Leite et. al. [97], the differences in social media use between generations
are significantly shaped by socio-economic backgrounds, which also influence the formation
of subcultures. Their research highlights how sociodemographic factors, such as formal
education and the amount of time spent online, play a crucial role in shaping online
behaviours and the adoption of digital trends. This framework helps explain why the
subcultural dynamics between generations like Millennials and Gen Z diverge, as each
group’s engagement with online platforms reflects broader socio-economic patterns.

The curation and idealisation characteristics of Millennials have given rise to subcul-
tures that value aesthetics and aspiration. Generation Z, with its focus on authenticity
and diversity, has fostered subcultures that celebrate inclusivity and unfiltered individual
expression. This generation uses social media to mobilise around social and political causes,
promoting inclusive, dialogue-based digital activism while also nurturing different types
of personal identities. As noted by Tracy Francis and Fernanda Hoefel [98], “For Gen Zers, the
key point is not to define themselves through only one stereotype but rather for individuals
to experiment with different ways of being themselves and to shape their individual identities
over time. In this respect, you might call them ‘identity nomads™ (p. 4).

These dynamics underscore the tension between the innovative, inclusive ethos of
the Potaxies and Tilinx, and the traditionalist, exclusionary stance of the Fifes, reflecting
broader social struggles over the acceptance and integration of digital subcultures into
mainstream culture [24,99].

5.5. Implications for Understanding New Subcultural Formations in the Digital World

The analysis of generational differences in social media use between Millennials
and Generation Z offers valuable insights for youth policies and educational strategies.
Understanding how these generations interact with platforms like TikTok is essential for
developing effective approaches that meet their specific needs.

Millennials, active on Instagram and TikTok, tend to create posts and tag brands,
promoting participatory communication [24,25]. Generation Z responds positively to
dynamic and personalised advertisements, highlighting the importance of data analysis for
effective communication [100]. Fashion, a significant component of these advertisements,
reflects a trend in subcultures. “Aesthetic fashion” includes clothing, accessories, and visual
elements, creating a cohesive subcultural identity. Generation Z and Generation X prefer
relaxed clothing, emphasising comfort and self-expression, unlike Millennials, who favour
more fitted styles [99].
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Fashion advertisements are prevalent and reflect self-expression and identity forma-
tion in youth subcultures [96]. This underscores the importance of aesthetic presentation
and the influence of the market in shaping subcultures, with greater representation on
social media [101]. For policymakers, these differences highlight the need to support digital
inclusion, media literacy, and youth engagement. TikTok offers opportunities to engage
younger generations, collect feedback, and foster civic participation, ensuring equitable
access to digital platforms and media literacy programmes.

The use of TikTok for educational purposes among Generation Z suggests that in-
stitutions should adopt “edutainment” models to increase engagement and learning out-
comes [102]. Integrating digital literacy into curricula can help students critically evaluate
information on social media, fostering critical thinking skills [100]. Differences in social
media use also have implications for education in identity formation and cultural con-
sumption, with a new preference for authenticity as a form of resistance to the normative
pressures of digital self-presentation [87].

It is important to expand the discussion on the limitations of the study, acknowl-
edging that while this analysis provides a deep view of digital subcultures on TikTok, it
focuses on public data and may not capture all the internal dynamics of these commu-
nities. Additionally, the ever-changing nature of digital platforms implies that findings
can quickly become outdated. Future research could explore more deeply how the market
influences the creation and evolution of subcultures. Previously, subcultures emerged as
movements of resistance against the dominant culture and the market; however, today,
the market plays an active role in generating and commercialising subcultures, shaping
identities and cultural practices. This paradigm shift raises critical questions about the
authenticity, resistance, and commercialisation of youth identities in the contemporary
digital environment.

6. Conclusions

This study provides an in-depth understanding of the digital subcultures Potaxie,
Fifes, and Tilinx on TikTok, highlighting their cultural and social importance in the digital
age. Through a mixed-methods approach, we have explored how these subcultures use
digital platforms to construct identities, resist dominant cultural norms, and create inclusive
communities.

The Potaxie subculture originates from the LGBTQ+ community and heterosexual
Spanish-speaking women, characterised by its commitment to gender equality and LGBTQ+
rights, with feminists using vibrant aesthetics influenced by Japanese and Korean pop
culture, as well as Latin symbols and music. The popularity and reach of this subculture,
with over 2.3 billion interactions, underscore TikTok’s ability to amplify marginalised,
oppressed, and minimised voices in promoting inclusivity.

In contrast, the Fifes represent traditional patriarchal values and are often perceived
as macho and homophobic, creating a narrative of resistance between the two groups. This
tension reflects broader ideological conflicts in society, showcasing the platform as a cultural
battleground where social norms are contested and redefined. However, the Tilinx, as
symbolic descendants of the Potaxies, continue the fight for inclusion and diversity, drawing
inspiration from the ballroom culture and drag houses. This subculture emphasises the role
of the Potaxie “mothers”, who guide and support the new generation, reinforcing values of
community, struggle, and cultural resistance.

The qualitative analysis of 200 videos reveals how these subcultures use distinctive
narratives and aesthetics to express their identities and challenge social norms. Potaxies
and Tilinx, for instance, subvert traditional expectations through humour and cultural
critique, while the Fifes represent a conservative reaction to these progressive movements.

Our findings also highlight how TikTok acts as a crucial mediator of intersectional
experiences, favouring certain types of content through algorithms that can create visibility
biases. Users navigate these limitations and opportunities to express their identities au-



Societies 2024, 14, 265

16 of 20

thentically, though they may sometimes face pressure to conform to algorithmic trends,
which can lead to a homogenisation of content.

The implications of this study for communication strategies and youth policies are
significant. Brands and content creators must understand the complexities of these subcul-
tures to engage effectively and meaningfully with diverse audiences. Moreover, the rapid
commercialisation of these subcultures raises important questions about authenticity and
resistance, as the market plays an active role in generating and shaping cultural identities.

The study also highlights the importance of exploring how digital subcultures are
influenced and commercialised by the market. Traditionally, subcultures emerged as
movements of resistance against the dominant culture, but today, the market has an active
role in their creation and evolution. This dynamic raises questions about the authenticity
and commercialisation of youth identities in the contemporary digital environment.

Finally, the study underscores the importance of continuing research on digital sub-
cultures to better understand their cultural and social impacts. Future research could
focus on how the market influences the creation of subcultures and how these, in turn,
shape cultural and consumer practices. Additionally, it would be valuable to investigate
how digital subcultures can maintain their authenticity and resistance in an increasingly
commercialised environment.

This study demonstrates that the Potaxie subculture is not only reshaping cultural
practices and identities but is also challenging traditional social structures. Furthermore,
it provides a solid foundation for future research and highlights the need for nuanced
and informed approaches in academic research and practical applications. Digital sub-
cultures will continue to be a transformative force in shaping contemporary cultural and
social narratives.

7. Research Limitations and Future Directions

While this study provides valuable insights into the dynamics of Potaxie, Fifes, and
Tilinx subcultures on TikTok, it is important to acknowledge certain limitations. First,
the reliance on publicly available data from TikTok means our analysis is shaped by the
platform’s algorithm, which influences content visibility and user interaction. This can
introduce biases, as the algorithm may promote specific types of content, affecting our
dataset’s representativeness. Additionally, the cross-sectional nature of this study captures
a single period of analysis; future longitudinal research could explore how these subcultures
evolve over time, particularly in response to shifting social trends and platform policies.

Another limitation relates to platform specificity. While TikTok serves as a key site
for these subcultures, expanding the study to include data from other platforms (e.g.,
Instagram, Twitch, X. ..) could provide a more comprehensive view of digital subcultural
dynamics. Finally, future research could delve deeper into the impact of TikTok’s com-
mercial partnerships on subcultural content, examining how brand collaborations affect
authenticity and engagement within these communities. Addressing these areas in fu-
ture research will deepen our understanding of the interplay between digital subcultures,
platform algorithms, and broader cultural narratives.
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