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Colores corporativos

CMYK: 46% 83% 79% 74%

RGB: 65 - 26 - 16

HEX: 411a10

CMYK: 16% 32% 33% 3%

RGB: 214 - 179 - 164

HEX: d6b3a4

CMYK: 0% 0% 0% 0%

RGB: 255 - 255 - 255

HEX: FFFFFF
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